Social Media/Online
Marketing Campaign

(A) Give Ozarks fundraising homepage: giveozarks.org/2016/otc-earlychildhood

#GiveOzarks Day
On May 3, 2016, OTC’s Communications
and Marketing department coordinated a
fundraising initiative in conjunction with
the OTC Foundation and Early Childhood
Education Center. The project, called “Help
Us Play,” was part of #GiveOzarks Day – a
one-day, 24-hour online giving campaign
hosted by Community Foundation of the
Ozarks.
Objective
The campaign’s objective was to encourage
students, faculty, staff and the community
to donate to OTC’s Early Childhood
Education Center. The funds raised would
support the construction of a newer, more
natural outdoor play area for the center’s
preschoolers.
Strategies and Tactics
The Marketing and Communications
department developed a multi-faceted
campaign, which included eye-catching,
original photography, video and graphic
design. These pieces, with the call to action
of “Help Us Play,” served as the foundation
for content developed on the project’s
webpage, email and social media marketing
materials.
The #GiveOzarks webpage (A) acted as the
“hub” of the project. It included engaging
copy, specific calls to action and fundraising
updates. Emails (B) and calendar invitations
(C) were sent to prospective donors in
advance, and photos and videos (D)
were strategically posted to the college’s
Facebook (E), Twitter (F) and Instagram (G)
accounts.
The department’s communication strategies
on these different channels included three
specific calls to action for #GiveOzarks
participants:
•

Donate online during the 24-hour
fundraising period.

•

Forward emails and calendar invitations
to additional contacts.

•

Share the college’s #GiveOzarks
webpage and content on personal
social media accounts to encourage
others to participate.

In addition to the department’s online
fundraising efforts, the college hosted
an on-campus event during #GiveOzarks
day. Children from the Early Childhood
Education Center played on the OTC
Springfield Campus plaza with giant
bubbles, music, dancing and games.
OTC’s Communications and Marketing
department captured footage from this
event and used it to create additional
social media content for the 24-hour online
fundraising period.
Results and Outcomes
“Help Us Play,” was the college’s most
successful #GiveOzarks campaign to date.
The campaign raised $6,524.04 total
through 161 unique online donations.
Additionally, the college received a $1,000
prize for the campaign’s creativity and
originality. The #GiveOzarks Spirit award
was given to the top three agencies with
the best overall campaign.

(D) Help Us Play Video: vimeo.com/164445467
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